
1  global corporations 
 

Task 1 

Twelve companies known worldwide are hidden in the puzzle. Find them out and mark them in 

colour. 
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Task 2 

Name four other brands or companies that are known worldwide 

________________________________________________________________________________  

 

Task 3 

Describe what makes a company or product a globally known brand. 

________________________________________________________________________________  

________________________________________________________________________________  

 

Task 4 

In 2014, the top ten most famous brands in the world came from the United States. Modern IT-

companies like Apple are currently displacing classic brands like Coca Cola from the front places. 

Why is this change happening? 

________________________________________________________________________________  

________________________________________________________________________________  

 



2  Location Germany 

 

 

Task 1 

Use the text to summarize the advantages of Germany as a location. 
 

Task 2 

What conditions and circumstances are investors looking for in a country in which they want to do 

business? 

 

Task 3 

What tasks and problems will Germany face in the future? 

Which countries are the main competitors? 

 

Germany on the upswing 

The designation “Made in Germany” stands for quality and reliability worldwide and is more in 

demand than ever. Germany is moving forward in the ranking of the most attractive locations. 

According to investors, the Federal Republic is one of the three most popular locations worldwide. It 

has long been in first place in Europe. Only China and the USA do even better worldwide. 

"Germany's high reputation is likely to continue for a while, because the economic framework remains 

good," said Peter Englisch, partner at Ernst & Young, the company that conducted the survey.  

The most important thing for investors worldwide is the security of their investments. This is not 

always the case in emerging countries such as Brazil, India or Turkey. As a politically and legally stable 

country, Germany offers the best conditions for this. Then there is the good infrastructure.  Using 

motorways, railways and numerous airports, the traffic routes here in the heart of Europe are very 

well developed. There are also good conditions here in the technical area. In addition, there is a well-

trained local workforce and the always attractive German internal market itself. 

The “German art of engineering” is still in demand and is of great importance worldwide. However, the 

repeated failure of major projects such as the Berlin Airport or the Elbphilharmonie is also viewed 

critically abroad. Countries like China are increasingly showing how reliably and cost-effectively one 

can also implement such projects within the specified time. 

Despite these avoidable setbacks, German companies are still very popular with Chinese investors. 

Especially highly specialized medium-sized companies can continue to shine with their know-how and 

thus show that technology. 

"Made in Germany" continues to stand for high quality. However, other countries are gradually 

catching up. 

 



3  Cars „made in Germany“ 

German automobile manufacturers can always report new record profits. But these have not 

been achieved in Germany or Europe for a long time. The most important sales markets are 

today in China, the USA or Brazil. The production of cars "made in Germany" has long since 

ceased to take place at home, but on site. The Bavarian carmaker BMW alone maintains “31 

production and assembly sites in 14 countries and a global sales network with 

representatives in over 140 countries” 1 all over the world 

 1Quelle: https://www.bmwgroup.com/content/bmw-group-    

websites/bmwgroup_com/de/unternehmen/standorte.html 

Task 1 

Describe which countries will be the most important sales markets for German car manufacturers 

in the future. 

________________________________________________________________________________  

________________________________________________________________________________  

________________________________________________________________________________  

Why is it advantageous to have locations worldwide for the production and assembly of 

automobiles? 

________________________________________________________________________________  

________________________________________________________________________________  

________________________________________________________________________________  

________________________________________________________________________________  

________________________________________________________________________________   

_________________________________________  

_________________________________________  

_________________________________________ 

_________________________________________ 

 

 

Task 2 

Is it right that a BMW built in the USA still could receive the "made in germany" certificate? 

_______________________________________________________________________________  

_______________________________________________________________________________  

_______________________________________________________________________________  

https://www.bmwgroup.com/content/bmw-group-


 

  

Task 3 

Explain why Volkswagen is also in developing countries such as Brazil celebrating great success in 

sales? 

_________________________________________________________  

_________________________________________________________  

_________________________________________________________  

________________________________________________________________________________  

________________________________________________________________________________ 

  

Compare the wishes of European customers with those in developing countries. 

________________________________________________________________________________  

________________________________________________________________________________ 

________________________________________________________________________________  

________________________________________________________________________________  

 

 

 

 

 

 

The Brazilian Gulf even saves the "f" 

Today the German car company Volkswagen is a globally active group and adapts to 

the wishes and conditions on site like no other. VW manufactures various models in 

and for emerging countries which are currently not available to buy in Germany. In 

China there are the sedans Santana and Lavida, which are mostly based on older 

German models. Volkswagen even has a real one in Brazil Best sellers on offer: the 

Gol, a mixture of polo and golf that has been contested registration statistics in the 

country. Formally, the Gol is a real Volkswagen, however on closer inspection, it is 

very different from the German models. So the car has neither an adjustable 

steering wheel, nor ESP or ABS. The basic model costs only 27,500 Brazilian Reals, 

the equivalent of just under 10,000 Euros. There is a reinforced chassis against the 

bad roads and the possibility to run the engine with alcohol. 

 



 

4  Globalization in China 

Task 1 

Why is China considered the winner of globalization? 

 

Task 2 

How interested are European and American companies in the Chinese market? 

What strategies are Chinese manufacturers pursuing in Europe and the USA? 

 

 

Task 3 

Name three major export goods from China. 

Name two products you or your family use that are "made in China". 
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With around 1.4 billion inhabitants, China is the most populous country in the world. Over 17 
million people live in the metropolitan area of the capital Beijing alone. The area is only surpassed 

by Russia, Canada and the USA. 

Economically, the country continues to fight for the top. Government investments, low wage costs 

and the economic opening to the west make China an attractive location. With economic growth of 

up to nine percent, China is about to replace the United States as the largest economic power. 

This success is not hidden in Germany either. Germany and China compete for the title of "export 

world champion" for years and also raw materials such as oil and steel 

which many German companies are dependent on is becoming increasingly expensive due to the 

demand from the competition from China. 

However, the enormous economic rise of the former emerging country also offers advantages for 
foreign companies and investors. The Chinese demand for luxury products and the steadily 

expanding market are also giving German companies new record profits. More and more 
companies have moved their production to China. On the one hand, they can serve the demand 

there more directly and at the same time they save labor costs. 

However, more and more Chinese companies with cheap products are entering the lucrative 
European and American markets. China is certainly a big winner of the 

Globalization, whose great success is often at the expense of the environment. 

 



5  Winner of Globalization 

Task 1 

Describe who the globalization winners and losers are. 

 

Task 2 

Explain why the industrialized nations and their inhabitants benefit more from globalization than 

the emerging countries. Use the following chart. 

 

 
 

 
 
 
 
 

  
 
 
 
 
 
 
 
 
 
 

     
   

 
 

Above all, globalization benefits rich countriesDie 

Industrialized nations are the clear winners of globalization. They are experiencing high 

growth, while emerging markets are falling by the wayside. 

In purely mathematical terms, however, globalization benefits all countries. Per capita income is growing 

everywhere, but the gap is still widening, according to a study commissioned by the Bertelsmann 

Foundation. 42 countries were examined in more detail and found that gross domestic product per capita 

in the industrialized nations was up to 1,500 Euros rose annually, compared to less than 100 Euros in 

countries like Mexico, China or India. 

"We have to recognize that globalization tends to further widen the gap between rich and poor," said 

board member Aart De Geus. "Only over a longer period of time will it help that emerging and 

developing countries narrow the wealth gap with the industrialized nations."  

After Finland, Denmark and Japan, Germany has benefited most from globalization. 

The average annual income per capita in Germany was 1,240 Euros. The smallest were the increases in 

the big ones emerging countries Brazil and Russia (120 euros each), China (80) and India (20), the study 

said. 

As a result of the results of the study, De Geus is asking industrialized countries to step up their 

development policies and open their markets to products from less developed countries. 

 

 



 

 

6  McDonald's successful concept 

 

Task 1 

Create a mind map with the most important content of the "Mc Donalds principle". 

 

 

 

 

The McDonalds principle 
The American burger company has a great successful story. With its distinctive logo, the "golden M", it is one 
of the most famous brands in the world. 

For decades, success was based on a very simple principle: always the same. In principle, the same products 
were offered worldwide, without any regional origin or reference. The fact that a hamburger in New York 
and Tokyo, in Berlin and Moscow looked and tasted identical, created a high degree of trust and "homeland 
feeling" in completely foreign surroundings. It did not matter how the ingredients got to the “farthest 
corners” of the earth. 

This lack of knowledge further strengthened trust in the brand and made the products immune to the 
unpredictability of the point of sale. 

This principle was also recognizable in the typical structure of every restaurant. The basic design was similar 
everywhere and the same sales counter always created trust and security among customers. A partition wall 
separated the sales area from the kitchen area behind it, because the cheeseburgers or big macs were only 
visible to customers as a finished product in the same packaging. 

Numerous other companies also adopted the principles of the same structure of their shops and restaurants 
over time. Similar concepts can be found at Starbucks, Burger King, the Applestores or the fashion label 
Hollister. Customers should build trust in the same and therefore familiar environment, no matter where 
they are. 

 

 


